
J UNE 29-JULY 3: EXPRESS YOURSELF 

What t r icks do companies use to 
make you buy thei r pr oducts? 
Do you think br and col or s affect 
your mood or decisions? Check 
out mor e infor mat ion on col or 
theor y and adver t i s ing. 

www.gcu.edu/bl og/per for ming-
a r t s-digi t a l -a r ts/how-
adver t i ser s-use-col or 

Encour aging chi l dr en to use ar t to 
expr ess thei r feel ings, inter ests, 
or hobbies encour ages sel f-
awar eness and foster s a sense of 
bel onging. 
Di r ect ions: 

1. Cr eate a cube or dr aw a squar e 
with six boxes on a bl ank piece 
of paper . Di r ect ions to make a 
cube can be found at 
www.fi r st pa l et t e .com/pr i nt abl 
e/cube.ht ml 

2. Decor ate each side of the cube 
or f i l l in each squar e in the box 
with wor ds or images that 
r epr esent the fol l owing; how 
they feel today; how they 
usua l l y feel , thei r hobbies, 
inter ests, favor i te col or , and 
foods. 

Di r ect ions: 
1. Using four l ar ge sheets of paper , pr int one of the fol l owing wor ds on 

each sheet : Food, Media , Enter ta inment , and Cl othing. Pr int onl y one 
wor d per piece of paper . 

2. Post one sheet on each of the four cor ner s of a r oom or in an outside 
ar ea . 

3. Using index car ds pr int l ogos that r epr esent Food, Media , Enter ta inment , 
and Cl othing. The instr uctor wi l l keep the smal l er index car ds to use 
dur ing the game. 

4.The instr uctor wi l l hol d up one of the index car ds. The pl ayer wi l l have to 
r un or wal k to the cor ner that best r epr esents the car d. For exampl e, 
hol ding up a McDonal d' s l ogo car d, wi l l cor r espond to the k ids r unning to 
the Food cor ner . P l ease note, media i s usua l l y something music r el ated, 
or socia l media . Enter ta inment i s something you woul d watch. 

5. You can pl ay this game for about 3-4 r ounds depending on how much t ime 
you have! 

Pur pose: 
The pur pose of this game i s to see how fami l iar youth ar e with big br and 
l ogos. This not onl y gets thei r body moving but can hel p them better 
under stand adver t i s ing and the infl uence i t has on per sona l decisions. 

Hea l t hy St . P et e wi l l pr ovi de 25 FREE t a k e home a ct i v i t y k i t s ea ch week a t Del l 
Hol mes Pa r k ( 2741 22nd St r eet Sout h) du r i n g t he Su m mer Food Ser v i ce Pr ogr a m 
l unch di st r i bu t i on. K i t s wi l l be a va i l a bl e on a f i r st com e, f i r st ser ved ba si s on 
WEDNESDA Y ea ch week . A ddi t i on a l l y , h ea l t hy sna ck r eci pe t a st i n gs wi l l be 
a v a i l a bl e a t Del l Hol mes Pa r k ev er y ot h er week . 

J oi n t he Hea l t h y St . Pet e Fa ceb ook Gr ou p for mor e 
det a i l s a nd t o j oi n t he conver sa t i on! 
Fa cebook .com /gr ou ps/Hea l t hy St P et e 

www.He a l t h ySt Pet e FL.com 727.8 92.5 99 4 chr i st i e .br un e r @s t pet e .or g 
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